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Abstract 
With the current economic and social development, more and more intense market 
competition. Showed a price war everywhere in the Red Sea. Many enterprises are the 
beneficiaries of a price war to win market, but also the victims of a price war, lost 
profits. Often good at a price war, lost most of the final. How to avoid a price war in 
the Red Sea, it is particularly urgent. We all know that if we can develop new 
customers at the same time to retain old customers and allow them to become our 
long-term loyalty of customers, enterprises can avoid the price of the Red Sea. To 
achieve this, the enterprise not only to provide the lowest-products (because 
competitors may lower prices), What is more important is starting from the customer's 
needs,  with a full exchange and communication，so that products and services fully 
consistent customer demand. Even products and services will give customers beyond 
its expected value, Including the establishment of the structural links between 
enterprises and customers, so as to nurture long-term customer loyalty. This is the 
relationship marketing business philosophy. 
Relationship marketing strategy concept launched, has been applied by many 
enterprises and obtained good results. hailed as "the 21st century marketing strategy." 
This paper is about the Yaxon Network Fleet Management how to use relationship 
marketing theory, and take a good results. 
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介绍该公司）是一家以研发生产 GPS 车载终端为主的企业，公司从 1998 成立
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